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36 Consecutive Years

No.

in Circulation

10.9"

. B4 AE Readership
T 20112108 October 2011

3,732,156

P00 3440272

- EREA
2SR AT
The First and Only Free
Paper-zine in Hong Kong

B RRR © Oracle Added ValueM 53T A R] 2011410 A FTRE

h

B EEE

Almost Outreach

No.

in Circulation

+20.1%

BH AE Readership
T 20114103 Ociober 2011

1,634,500
1205913

[E

AT BRE—

BECE FEAE

Deluxe Life No. 1 News Portal
in Hong Kong

“E2010F 3 AT ME LE
Source : Oracle Added Value Limited, October 2011 Research Report

*Comparison with March 2010 Research Report

40n.co

24/ NFREFLER
24Hour Online TV

Iﬁ#ﬁug\%/\%ﬁ( Total Reodershp
2011510 A October 201

5 200, 656

iﬁiﬁfﬁé%él 7 36,185

Worey mﬁ

R R EHE EREEENFES
RealTime Stock Quotes BIFI20F 5B R T

Comprehensive Content Coverage
with 20 Years of Expertise
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The Paper for Hong Kong
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(RITB#H) 1969FEIT - 'BERRFEEAF
B SENATLEMERMRER - 819765
B EECFREETBHES L EEARR
% B~ [BEANER] -

Oriental Daily News was established in 1969. markefplace. Achieving readership of 3,732,156, it
Delivering the fastest, latest, most trustworthy news in is 1,302,778 [or 54%) more than Apple Daily, and

#R4#&Oracle Added Value 2011410 A 3tk Hong Kong, Oriental Daily News has maintained its reaches an extensive readership base across all
F o (RABAR) ERENBRUGFT - BEAH position as the top-selling newspaper for 36 levels of society.
HERGBEBE - E3,732,156 A ' & consecutive years since 1976, boosting the highest Oriental Daily News includes a wealth of
CBESRAH) %1,302,778 A » BN%54% - EEBM readership in the city, and standing as the Paper for diverse confent, with an objective reporting siyle that
HEEERE  EEEEZ Hong Kong. strongly appeals to the city’s middle class and
(RAB®R) NEBEER  WBEFETERS According to Oracle Added Value October  affluent readers, as well as advertisements from

T RERERERL  RYBASEENE 5
ERRY - BHERIET (EFER) © T8
EEENEX  BHEER

2011 research report, Oriental Daily News luxury brands and high-end property developers,
continues to claim the number one spot in readership proving the publication’s undisputed promotional

even in the midst of facing competition in the reach and prowess.
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Advertising Content that Directly Reaches Affluent Readers
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0/0 W 2ERES KA
Luxury Clothes / Leather Goods

W BT
Jewellery / Waiches

% wre
0 =72,

B AR
Own Mainland Property

RS S BEARE 7 A R 1
The Choice of Luxury Brands Own Private Cars The Choice of Hong Kong Developers

797.856 S50 1,333.729

470,813

175,700

| TEE12EABHE
Purchased in the past 12 months

06| G « AR |
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Wide Readership Coverage

iRl Age

B yrs. AT
i 1,040,354
15-1975% yrs.
W 20-445% yrs.
W 45-598% yrs.
| 60B%yrs. 3A L

or above

1,348,325
902,327

287,952

\ #E Education

B FEZEAT Secondary level or below
[ 8%} Matriculated
KE .« KZELAE Tertiary level or above

570,713

\ %% Occupation \
BEEATBABMI/EEAR
Employers / Executives / l 372 926
Managers / Professionals ,
s I 1,243,335
Clerks / Unskilled Personnel , ,
o | 573,446
Students ’
ol | 616,293
Housewives ,

08| BHx - SEHTT |

\ fii A\H A Monthly Personal Income

B 313,307
R 308,480
22 138,819
= [ 230,265

“i | 71,693

$10,000LA T~
below

'%JBEEH A Monthly Household Income

oz 265,201
R 1,478,113
e 1,043,323
w [ 580,305
2% | 173,710

mi: 199,737

THETEERIFEMATOZHE
Not include no answer and non-working respondents
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Advertising Content that Directly Reaches Target Audience

HE

Strong Purchasing Power

%¢Kﬁzxﬁ§ BYEERTE
DeC|S|on Making in Household Spendings

2,934,443

AR - B ABAEEH$10,0005A

’H‘ Personal Consumption over $10,000 Excluding Basic Living Costs

214,427

PR EE o

Travel Products

B - EFEMEK
HEREE M
Computers,
Electronic Products or
Related Accessories

REER M

Health Food
{biaSheE B
Cosmetics /
Skincare Products

#mﬁﬁfu%ﬁ

Enroliment in Advanced
Studies

1,648,300

1,612,331
1,139,797
1,197,315

\\\\

931,814

BR1RMEAAGRE
Purchased in the past 12 months

10| iR - AR |

BERR

Purchased Insurance Policies
RERE - Epa /Mg
Invested in Stocks / Funds /
Foreign Currencies

LA ER
Applied for Personal /
Tax Loans

“EE12EABRE /B
Invested / Applied
in the past 12 months

KENTF &R

Jewellery / Watches
FIEBREE S A

Luxury Clothes / Leather Goods

{bAa S
Cosmetics /
Skincare Products

BB FREEREAMS
$1,0007/ $ 2,0008% A
Spending over $1,000" /$2,000

monthly on the above items

M E

Financial Management

2,327,027
1,106,599
199,569

ETERTIS
Living with Style

267,704
176,356
204,790
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Dynamic, Youthful and Innovative

(KBBIRY 1999F AT @ 'RE TS
AR R - BRSRERNEERE
MEFNRER - AEFEEENR
[l - BEAR—ERGEBRERIN
B HEEEPNWMES (L

R4 Oracle Added Value 2011410
AMRERE - (ABR) EEABSE
1,634,500 A * th20104F3 B 9 HT 5= 3R
& EEABILIN338,587 A - EFF
26% ' EE NBERES L o

(RBHY ABRLZEELR » Tk
B2 SEEFRE—H AFNAKRESF

BAEEMITE  BBEHH - REFX
WAERNEGRRR - BRR LT - 5L
R RBERE -

FESUNH 3%

(KIB) K2011F8 A 18H#ETT
REEH > TWAR - FHRMRERF
ERER - WEFERTA > EE
BR—#-

REGRERN (KBHR) - SRR
TRERE - REHBR - DB -

SR P 1 A

o e | PR ST S 5.
e ST e S i i, WA

12| Fifx - AR |

The Sun was founded in 1999 and has
been embraced by the young generation of
readers who seek frustworthy news with a
unique and dynamic reading experience. With
a readership that remains as one of Hong
Kong's highest, The Sun is close to number two
in ranking in terms of the sales of Chinese
newspapers in Hong Kong.

According to Oracle Added Value
October 201 Tresearch report, The Sun
currently has a readership of 1,634,500
having increased by 26% (338,587 readers)
since the March 2010 report.

The Sun’s dynamic and continually
innovative content offers its readers a refreshing
reading experience, and in recent years, has

included new and youthful elements that depart

from the traditional formatting of Chinese
newspapers. Met with resounding accepfance
and positive feedback, The Sun has set the
stage for Hong Kong's next generation of

newspapers.

A New Direction

On 18 August 2011, The Sun received a
vivid facelift, ushering in revolutionary changes
fo ifs content, layout and design and offering its
readers a new and refreshing reading
experience.

The newly improved The Sun uses
different of colours and features in unique

layouts and designers with clear and organised

confent.
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A Whole New Look

Starting Anew ° Staying Ahead * New and Improved Contents

(%HJ:TT>>
Net Walker

ChERE)
Liberal Studies

{CULTURE"»
Culture

‘ il News ‘

o (HErT) Mgk (BRA—ZAATIE)
BREZ2NEBEE - WHNBIEHER
Net Walker published daily from Mondays to Fridays
Includes the latest news from the online community with features on the

latest technologies and gadgets.

o (HrEmR) (ER—=RAATh)
N—eBEH@RBNHEBRL —ESER  BRRAENERIET
Zatam - TR ERRBEEMK o
Liberal Studies published daily from Mondays to Fridays
A special column dedicated fo current events and imporfant social issues,
probing into the cause and effect of each, and enabling parents to share

and discuss these topics with their children.

o (#@1EFE@internet) (AT
TFER R - DA LLEMIE - BEREY - I ERAEE R M
WX REBEHER  SERERE B -
Proof@infernet published every Saturday
The accessibility of the infernet today has enabled a growing number of
online rumours and myths to spread, making it hard for readers to
determine the truth. This supplement allows readers to supply the topic of
debate while reporters research on its validity and truth, proofing and

breaking these rumours down one by one.

» (CULTURE®) (:ZREHTH)
EIHXEAL - BEEBOR MK EE HI (LM -
Culture published every Sunday
Features interviews with cultural icons and topics of interest targeted

towards Generation Y and Z readers.

14] R - SAHTT |

EAEE)

Sunday Finance

(lrgeEst)
Property vs Stocks

ii‘“ﬁ%f%fﬁu% RO

Young Idols Interviews

(F Stars>>

\ % Finance

o FEHEE CERBTIL)
HIMERGER - RRABEENESOFERL - ERONH
1 o BRBERN NES W
Sunday Finance published every Sunday
Provides detailed listings of property transactions and evaluates the
appreciation potfential of new estate developments supported by
analyses from experts. Includes stocks recommendations and fund

investment strategies.

o (PiEEH) CERA—=AATIH)
MR BRRENRE R [BREEH ] - @B RYRAREL -
Property vs Stocks published daily from Mondays to Fridays
The newly designed Property vs Stocks page includes fips on property

and stock investments.

\ %% Entertainment

o FREGRT - FELB (EA—Z=AATIL)
BRBGAFLOE  HEEESBERES/ZEHE -
Young Idols Interviews published daily from Mondays fo Fridays
Features candid interviews with various teen idols and celebrifies.

| %% F Stars

* (F Stars) Tabloid &4 (3&& R Ft)
X AEEIE [SUNDAY GIRLS] - [Free 5% | - [1RiBattle]
K [BERRY| F - AEERHARHEZEN  SksSTHER
BRIIBIEEHE o
F Stars Tabloid published every Sunday
Exciting content includes detailed odds analyses, statistics of top

players and the latest tabloid-style news from the football circuit.
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sunlife Live Differently

(KB #H) BT AE

(Tabloid) AR - HEEE style reporting to engage readers
BERF BB - WA BREELE - RE through accessible lifestyle-related
BRESH - RABNEEEA - news from the frontline. Features

SRATANT  &HKE -

different special reports daily.

This supplement utilises tabloid-

[E T

16| iR - BRERST |

[l
| HE
L

=5 Sun Mone
N

EHEHERET  RHERE
K ZERHLARAER
B IR EZE RIS
-

A finance supplement with @

refreshing new perspective, Sun
Money tracks the moment-by-
moment pulse of the financial
markets, providing the latest
corporate news and updates
and offering an alternative take

on invesiment analyses.

[l
NN
EE |

ey Casa
CEERE
REBEEREZFTULEXSE
A BRARNETRRE
ECBEHIERHE —FE
BRERBERELZEN
B RNE—EERE -

Casa features comprehensive

reporting on the property market,
and explores the lafest housing
fopics while tracking the newest
developments in Hong Kong. It
also covers the second-hand
market and provides insights fo

house hunting.

[
(]
NN

= Global Walk

HEDIRERE - B8R
E - SREEBERTEEN - B
RETEITTIR - RHFEIEIREE -

Features the hottest travel

destinations from around the
world, chic hotels and various
cultural atftractions, assisting
readers in planning their dream

vacations.

|
L
RN

=mo Sunda

SUN ﬁﬂ
HEMPEREM - MLERA
BTREEEAR  BERAER
BEREEER °

The city's ultimate weekend

leisure guide, Relaxing Sunday
offers the latest news in food
and wine and includes
recommendations on family-
friendly activities and

destinations.

[l
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=mn  Car World
¢ L TRHLHSE

EREEIGMK - FHIHE
ARRE  BRERNE &
BRERMHHENMRAERB
o BREXOHE -

Designed for car aficionados,
Car World provides the lafest

car reviews and road test

reports, special features on
concept cars, as well as
recommendations on car
accessories and information on

upcoming car shows.

[l
Orm
AN

g Fit Avenue
WED BE
HERBEERE  REREE
MR WEERERESTR
BIKBEREHE - BEEREN
f2EErER -

This health guide deconstructs

and explains a variety of
diseases and supplies health fips,
nutrition analyses from experts,
as well as suggested health

remedies.

-

0
Ll

zxn Digital Guide

THU LA S
HENBARRBEALEM
Em - FRREALRE#AA
Gadgets#iN - AEFHHZE
H - BRI

Includes comprehensive

information on the latest in mobile
communications and computer
products, new fechnologies and

trendies gadgets.
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Oriental Daily News Charitable Fund

NG DRE

The Sun Charitable Fund

R BHREREERE
SRR 198595 A
7H  27TERIEBT
FEZRERMHART - £
ERELEFRT - 2
SEESRE84E
7,000& 7T * #8135
BARTE - ESFFRINE REIR AT
FITE) - BRO,300% Br A A MEE
MEFEHERE - TN 205 TEA S B AR AR
%o B FHEIRMESHEE T
EEEANE  BEMEBRT A% -

0K AR 1

R HREAEES Q1996 F LR
BOKRERBRIE] - AB®RELESR
1999F LR MINAKIRTTS - BFEAE
BEBERENBFEREXLEREY
B 20MEFERELRFHESESE
BERERE NI BX ERIE -

i H R

KEAAZLLHERBRE 2%
FREW [NNEBE] EF  §ANUE
FREARBEREX LARK—E  AEEE
RERMESFELNER - BRIE B WFK
M E - TERAATERERRKEXL
At REF - 2011 FESEEPESAY
LEZESEPRKTEIRAM [ AfD
FEEL] A EREREPM -

i 2 ik

NEBRERRARELEMERS
BRINES) - BR R - E& B20065F 8
FEFBHESH [BOZIR] - k&R
PEE300ME 2k B B REM 7 = Bk 4t
& - BIABNSENER S BEE - BEhi
HeRmatREE - HIF360 SLE
B ABRRKEFI100% - BEEER
ERAIMNIRZE ©
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The Criental Daily News Charitable Fund was
founded on 7 May 1985. Throughout its 27 vyears,
the Fund has, donated upwards of HK$470 million to
over 1.35 million people in need through a variety of
channels. Furthermore, through six large-scale
allocation exercises, the Fund has allotted over
HK$93 million to hundreds of medical instituions and
volunfary agencies which have provided over 120 social and
medical services to the public. In recent years, the Fund has also
collaborated with various businesses to host a number of charity
events, joining forces to ensure that charitable giving reaches all

cormers of society.

Warm Hearts and Loving Care

Since 1996, the Oriental Daily News Charitable Fund has
organised the “Warm Hearts and Loving Care” programme and
since ifs inception in 1999, The Sun Charitable Fund has also
joined in on this meaningful initiative to present practical gifts fo
thousands of elderly and needy families each year. During 2011,
the two Funds collaborated with Henderson Land Development

Company fo continue reaching out fo families in need.

Caring in Festive Seasons

In light of Hong Kong's aging population, the Fund organises
rice donation programme every year, where a pack of rice is
delivered to seniors in need each month. During Mid-Autumn and
Dragon Boat Festival, the Fund also delivers mooncakes and rice
dumplings. The Fund sponsored by the CCT Telecom Holdings
Charitable Foundation, coorganised the “Mooncakes as Tokens
of love" activity, celebrating the Mid-Autumn Festival with the

elderly in 2011.

Journey of Loving Hearts

As not many children have the opportunity to participate in
extracurricular activities due to their financial situation, the Fund,
in collaboration with MTR, launched the “Journey of loving
Hearts” programme in 2006, which organises day frips for over
300 children from needy families, visiting various affractions and
allowing them to experience the dynamic world outside the

classroom.

18| Hfx - BAERT |

KEREOLEAESMN1999F3 AR * A
BERERBERTERBEHR - TIW
BELHNEESIRET ES50EESHE
21308 7T - BR15BARTE - REHKS
EHRE  EeRRKGE—THATOF
R - BRETRCEESINER - BB
EEELOFRHEBEYHREY  BELESL
Fx o

FibZE ) WEat sl

KIGME LES B 2000FLEH [0
2E] BEE  BEPKEEERNFER
EEERBER  E5XEBADE2585
% BFEEBESEEMI208TT ° 2011FE
BEAEBREKENESESH - M250% 4
BAR PINBFRIRA - BREE 6T
BT

R EhiE TR W51

TOREBEZHFRBRIEERE R
B8 R HMESESB1990F LRI
[ REMTIRBAHERE] - KEGWE
DESEREEMAGHTY - BREBEX
BHTRELERHDE
& BES [BHABE]
BB NR - BB
B FEFI008 T - 4
ZEAZUEBS0A ©

50 A A

EpBEdE  HES
BN - EEAR - X
BRELESHEESAR
BEHESBE2006F M
TOMEEEH [BELRZEEL]  FiBH
EFrEHENERR ESERLERE
£188,0007 - B/ AARAIE/MEERBES
BN B o

Founded in March 1999, The Sun Charitable Fund
mainly serves needy families and students. Through the
generous support of readers, the Fund has raised over
HK$21.3 million to date and benefited over 150,000
people. With a focus on aiding the community’s youth, the
Fund will collaborate with different businesses to launch a

variety of charitable activities that aim o support needy youth.

Books Donation Scheme

The Sun Charitable Fund launched the Books Donation
Scheme in 2000 fo assist outstanding students in need in the
purchase of textbooks. The scheme has benefited over 2,585
students and raised over HK$4.2 million to date. In
collaboration with Henderson Land Development Company
for the first time this year, over 250 sfudents received new

textbooks for the school year. The fotal subsidized amount was

over HK$670,000.
Social Work Student Aid Fund

Launched by the Oriental Daily News Charitable Fund in
1990 and joined by The Sun Charitable Fund last year, the
Social Work Student Aid Fund provides financial support fo
social work students at university, promoting the Fund's mission
of "helping people help themselves”.
The student aid fund has donated
over HK$9 million to date, with over

850 beneficiaries.

Sharing the Joy of
Reading

Regardless of wealth or social
standing, everyone should have the
right to education and knowledge. In
2006, The Sun Charitable Fund and
the Oriental Daily News Charitable Fund have jointly
launched "Sharing the Joy of Reading” together with the Tom
Group in order to reading through the donation of books. To
date, the programme has disfributed over 8,000 books to

children, fostering their love of reading from a young age.
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Innovation Meets Style

PR R

High Education Levels

FLASH onZBIE X —FY - 5|85 Al
o REBHAIZIESRHAT - R
W R EMREE - R ARRE
EA/M - £EBR - BISUER —F 8
B ERE A o (FLASH on Weekly) IAZE
HENR - FEREESHTEREERLE
CRAE B Mix - S BB R AR
REREBRE  BASHNENREARE
NRESEEN -

FLASH on Weekly is one of Hong
Kong's premier fashion weeklies. Pushing the
boundaries of traditional magazine styles,
FLASH on Weekly is a conceptdriven,
innovative platform that incorporates the latest
in fashion, cosmetics, lifesyle, frends, art and
culture. The publication is included within
copies of Oriental Daily News sold in luxury
residential areas and commercial districts,
and is also distributed for free at high-end
shopping hotspots and largescale shopping
malls. It is an ideal promotional platform for

luxury fashion and cosmetics brands.

20| Hfx - SEHES |

Bgcp it
Readership Statistics

36" 53"

geglis HEREERE/
Female REHMA L
University /

College graduated or above
~ B%3E Occupation

Ex/BlE/ BEAL
Employer / Self-employed /
Professional

%

10%

Hih (BEEERR/
IRE / IMEAT)
Others (Including
Business Visitor /
Tourist / Expatriate)

ERIHE © FLASH on Weekly 201148 B 48 RIS HERE
Source : FLASH on Weekly Online Readership Survey Report, August 2011

79"

FERNT20 = 395%
Aged between 20
and 39

TTHAE / WE / SUIRAB
Executive / Secretary /
Clerical

B4 Student

REEF 7
Housewife
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Ideal Placements for All Luxury Brands
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Deluxe Life

ERFA - IR - BT - SRAER—
FRHBAET) — (LUXE life) - AR
FiBfm o ARE - BHE - BEE - LAR
KB BIEEES  SMIES B
ENGR - S EEEERIE—RIBHAETE
{LUXE life) FAHR—IX  BRIETER
MEERBERE (RAFAR) Mx - E
RE#ME « SEEESHEARE -
IMBETEEEEAL  BIR2ETERS
HER  BReMMBERRTZ2E -

Comprising the best of fashion, art, and
aspirational living, LUXE life offers engaging
confent, including features on luxury housing,
cars, yachts, private jefs, jewellery, dining
and fine wines, providing readers with a
taste of true high-end living. LUXE life is
included within copies of Oriental Daily
News sold in luxury residential areas and
commercial districts, distributed for free at
upscale shopping malls, and is also mailed
directly to industry professionals. lis extensive
reach covers affluent consumers in Hong
Kong, Macau and in the Mainland, and is
the ideal promotional platform for upscale

and luxury brands.
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Specialty Magazine with Enriching and Extensive Topics

(RITBHWM) R AKBH) EMHEH
EREBRMG REEREREENE
Ao BREER - ARARERE  BAZE
BE RXEEEL  TRESEPREM
BRHNEBEFE -

Oriental Daily News and The Sun
periodically publish magazines that focus on
special topics, offering readers comprehensive,
uptodate and detailed information that serves
as useful reference material. These magazines

are also great promotional platforms for

advertisers.

(On Stage)

EEREER KB AR
AR - REEREERSM
iR R B MK R AREER © 48
EEERE CRTBA®) WX - 8%
HRRRRIA °

On Stage

Featuring front row reports on
the Spring/Summer and Autumn/
Winter fashion shows of Paris, Milan,
New York, and Llondon, On Stage is
a bi-annual publication and is
included within copies of Oriental
Daily News distributed within

com mercio| areas.
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(K&H¥)

BEBEENBEIEHELEE
A - IRERETEE - RAAFER -
FEEHEARE (FLASH on Weekly) B
% FFELR—R

Bridal
Offers the latest wedding

information for brides and groomsto-
be, featuring defailed information and
elegant layouts. Distributed free
annually along with FLASH on

Weekly at selected locations.

AUTO-LIFE

Alfa Pesrso
MR 14T Q2 Spart

(IR PgEeE )

HERBAREREY - REE
BLBYE—ARFICIETIRERE - 15
KLEE—ECET  ERERRM |

Macau

As Macau is a hot fravel spot for
Hong Kong citizens and this
handbook is a useful, inferesting guide
fo dining, shopping and entertainment

in Macau.

{Auto-Life)

MAT R FHFFTE - B
NAERE MEVE R - AEERE
E2HEAIEEM - RIEE R
CRTB]) X - SFHR—R -

Auto-Life

The ultimate car guide, Autolife
features the latest models from various
brands and includes road fest reports
and vibrant photos. Published
annually, the magazine is included
within copies of Oriental Daily News

distributed within selected areas.

(Global Walk)

REeERIKERESEY - /E
ENEAPIREST - WIRESHTH
IREERREE - AN EEENE
88 BFHR—IR -

Global Walk

Published prior to the Christmas
season, Global Walk features the
hottest travel destinations and includes
the latest travel information and
promotional offers. Available once a

year at selected convenience stores

citywide.
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Specialty Magazine with Enriching and Extensive Topics

¥

(BB

FIEERRBR A BER - &
ENMBFRRALEL  BEEE
M7 RBEESENEL AR -
(EE85E) BFHR—R N
ERERERE (R AW X -

Blue Chips Handbook

Tracks the performance and
changes of all Hang Seng Index
stock constituents, while analysis by a
panel of experts offers readers a
deeper understanding of the trends
and outlook of each blue chip stock.
Published annually, the magazine is
included within copies of Oriental
Daily News distributed within

commercial areas.

i T .
s 1T
UA £Cash HRMANE ”E I
ETENES DRANSN

(PRI BT B RARGR)
Clk W e T ot > )

fL & B F RIREEM H AR AR
W NRRREREM  BREHKE
BOOH RES%ZE  BEHE -
ERIEERAERE - R HR

)
IN°

European Big4 League
and UEFA Champion
League

Published alongside football’s
largest annual events, each
magazine features detailed content
including schedules, analyses of
players abilities, news and stories on
star players. Both publications are
available annually at selected

convenience stores citywide.

"TETHRAANY WUAIRNDS - BB "'I"-lll MAYSEEL

(Basel World & SIHH)
(Watch & Jewellery)

ABEMBEARIRE M Fikmhg
BHHALER - AEHE - B
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ERxRE CRITBE®R) X -
FEEMR—IR -

Basel World & SIHH
and Watch & Jewellery

Targeting disceming, high-end
consumers, the two publications
include confent featuring the latest
collections of the world’s renowned
jewellery and branded watches.
Published annually, each is included
within copies of Oriental Daily News

distributed within commercial areas.
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No.l1 News Portal in Hong Kong
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Oriental Daily News Web and
The Sun Web

A free platform containing rich and dynamic news
content from the markef's two largest newspapers. The
websites include a powerful search engine, current and
archived news articles, as well as in-depth reporfs,

infegrated with social media effectiveness.

Oriental Press Group's flagship website, on.cc, is
one of the top visited websites amongst Chinese
readers, ranking as Hong Kong's number one news
website with the highest web traffic of up to 30 million
page views daily, and 3.42 million unique visitors per
month.

on.cc offers news confent from Oriental Daily
News and The Sun, and features comprehensive
reporfing on the latest in news, finance, entertainment,
lifestyle, sports, and horse racing. lts wide variety of
sub-sections and categorised platforms provides
readers with the most uptodate, comprehensive, and

indepth reports in all aspects.
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24-Hour Breaking News

A true 24-hour news source covering the latest
news in Hong Kong, China and overseas, with fopics
including local and international news, finance,

entertainment, sports, traffic, and weather.
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No.1 News Portal in Hong Kong
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Oriental Daily News and
The Sun ePapers

The first newspapers in the city offering
ePapers, where the enfire newspaper, complete
with sections and supplements, is laid out
exactly as in the print edition. To subscribe, users
simply need fo register online and will then be
able to flip through the newspaper with just a
click of the mouse.
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ontv

The first online tv news channel available
in Hong Kong, ontv offers 24-hour streaming
videos of news, finance, entertainment,
commentary, and lifestyle programming. This
inferactive alfernative fo reading the news offers
viewers a new and refreshing online

experience.

(Money 18)
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Money 18

Provides free reatime stock quotes service
as well as user-friendly functions including
personal portfolio monitoring, stock ranking

and sfock analysis charts. Ideal for invesfors.
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Strongest Mobile Platform

(on.ccHi /i HH))

RE|ET7TRNEMNBDEHRBH
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KIRFE T+ iPhone * iPad * Android
K Windows PhonehF&#s °

iPhone App / iPad App / Android App /
WP App
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iPhone App / iPad App

iPhone

on.cc

The App provides round the clock
update of the news, contfents from
Criental Daily News, The Sun as well
as video from ontv. It is compatible
with iPhone, iPad, Andriod and
Windows Phone handsets / tablets.

iPhone App / iPad App / Android App /
WP App

iPad

Oriental Daily News ePaper
and The Sun ePaper

The App provides full ePaper
versions of Oriental Daily News and
The Sun formatted for the iPhone and
iPad, and includes all news and

advertising confent.

iPhone App / iPad App

(Money18)

RHURBEHAMKRE LA
BRUKEREMAS @ RAREES
Bk - BREHED - (18475
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EEEETZEE

iPhone App / Android App

Android m.on.cc

Money 18

The App provides reaHime stock
quotes and functions to create
individual stock portfolio. It also
features financial news, market
movement, experts' analysis, charfs
and index, keeping users with the

updated market information.

iPhone App / Android App

CHRTT 8 )

RERRRA - BERES A
BBERRERDN - T ERAER
FEHER] - DT IRERIBEER -

iPhone App

Oriental Soccer Bible

The App provides soccer fans
with the updated news, scores,

fournament odds and experts analysis.

iPhone App

(FLASH on Weekly)
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iPhone App / iPad App
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FLASH on Weekly

Full digital edition of FLASH on
Weekly formatted for the iPhone and
iPad, providing readers with
comprehensive reports on fashion,

cosmetics, frends and lifestyle.

iPhone App / iPad App

Mobile Platforms
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m.on.cc

The App provides round the clock
update of the news, contents from
Oriental Daily News, The Sun as well
as reaHime stock quote services. Users
can enter this site simply by using their

smartphones.



Strongest and Newest Media Platform
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With vears of experience, innovative vision
as well as the professional sales team, on.cc
provides an ideal platform for the advertisers fo

conduct their online promotions.
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Online Platform

The penefration of infernet is so rapid that it
becomes an essential part of our lives. As the
leading media player in Hong Kong, on.cc
provides the infernet users with the most updated
and powerful news and information, ranging from
breaking news, full coverage of both Oriental
Daily News and The Sun, video content from ontv
and financial information from Money 18.

on.cc is an excellent online platform for
advertisers to promote in the digital space. lfs
monthly unique visitors reaches 3.42 million and
according to the comScore Media Metrix Report
in October 2011, on.cc is the highest traffic
website in the local newspaper category in ferms

of unique visitors.
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Mobile Platform

The popularity of smariphone and fablet allows the
users to go online easier and get information in a
simplier way. Being the leading media player in Hong
Kong, on.cc develops different applications which are
compatible in different OS / mobile devices. With the
on.cc App, on.cc ePaper App, Money 18 App,
Oriental Soccer Bible App, FLASH on Weekly App,
users can obtain different information in anywhere
anytime. These apps provide an idedl platform for the
advertisers fo promote their messages to the mobile

users.
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One-stop Service from a Professional Team

KaeREEFEREM @ feft—uix
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Our sales team provides comprehensive,
one-sfop service fo advertisers, in areas
including concept and design, photography,
editing, production, printing, efc. Through our
exfensive promotional network, advertisers

can rest assured that their advertised products

will successfully reach targeted consumers.
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RERTMURY  REEFEENERT
1E ATRERRI S EMERAE -

Yakult New Product Promotion

Services included all stages of
preparation from concept and design to
editing, advertising, inferview arrangements
with celebrities, and organisation of tasting
events. Having most of the planning and
preparation work handled by our dedicated
teams, the client was able fo fully focus on the

promotion of the product.
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L’Oreal Hong Kong
TR Lthe o R 45 Vg

REPHAL QB HEEEBHRENMEF - B
BERMBEHE  BEEBTLERHEERE
BREEEPIN - EER (FLASH on Weekly)
K o

L'Oreal Hong Kong
Luxury Cosmetics Sales Event

Produced promotional booklets, flyers, and direct
mail materials supporting the brand’s sales event,
which were sent to Lane Crawford VIPs and premium
credit card holders, and also distributed along with
copies of FLASH on Weekly.

AV ERET SR T T

LA CLUXE life) Byt MREEARER - BEPEHEUE
—MEHET  SEFFPREBERRRINEHLERER -

Prince Jewellery & Watch Special Feature
Using LUXE life as a design blueprint, the Prince Jewellery &

Wiaich Special Feature was a tailormade promotional publication
which showcased the client's exhibition areas within the Hong
Kong Watch & Clock Fair.
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Achieving Visual Impact
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Oriental Daily News and The Sun can
accommodate and arrange special
advertising layouts and designs, allowing
clients to communicate with their readers in

impactful and innovative ways.
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Cutting-edge Advertising

Innovative designs and layouts allow
advertisements to blend seamlessly info the
newspaper content, pushing the boundaries
of traditional advertising design and
producing dynamic and effective results that

leave a lasting impression with readers.
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Front Page Wrap

Front page odvertising is a powerful and
effective means of reaching an audience,
while the addition of a removable wrap
further increases the impact, becoming the

object of attenfion at newsstands and shops

throughout the day of sales.
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Creative Advertising

Add-on gifts and giveaways can be
arranged and included with each newspaper
copy: items such as Chinese New Year
banners, environmental shopping bags, and
promotional flyers leaving a lasting impact
with readers. Clients may also specify areas,
retail locations, or disfribution points where the
gifts are distributed, reaching a more targeted

audience.
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Multi-dimensional Promotions to Elevate Brand Awareness

R MERBEE T T MR EE R
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Publications and websites under the
Oriental Press Group cover a wide specirum
of readers, offering advertisers different target
audiences for different products. VWe are able
to customise specific promotional events for
clients to complement their advertisements,
boosting the impact of the brand'’s overall

campaign.

FLASH Outline
P A e TR )Ty

(FLASH on Weekly) BEZ{EXAmIEHTF - NI
BRAES —_BAERERL6MAIZFR - fIELTTH
BMEBYOTMERE -

Bt fHie
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EReESHEYmALN G RS2 BERS
A e

REMASEEA @ BEZMHAEE NBALRES
BEEIF2E - HEERE o (FLASH on Weekly) #48utis
REBMET - THENNEBERIGNBAREEEE
i ontvER A EBR) MERFEIEEERERIERIETH
LEERER -

EREANFRES [FLASH on Weekly Cover Girl|l A
RE - RREBALTRBHRITZABERAE S

Art and Makeup Interactive Exhibition

FLASH on Weekly collaborated with numerous cosmetics

brands to host a special exhibit af the Times Square second
floor lobby, showcasing 36 creative pieces within an art-

inspired space during this special makeup event.

And the Award Goes to...

To enhance the interactive element of the exhibition, the
event included five separate award categories including “Most
Siylish”, “Most lconic”, “Georgous Beauty”, “Most Seductive”,
and “"Most Fascinating”. Visitors were able to vote for their
favourite piece of work for a chance to win free cosmetics from
sponsoring brands.

The lively event launch was aftended by famous models,
celebrities, and advertisers, while FLASH on Weekly created a
special mini site that was confinuously updated, documenting
event details and famous faces seen at the exhibition. ontv
covered the entire event and offered free streaming video to
viewers online.

The exhibition also featured a special “FLASH on Weekly
Cover Girl" photogrophy area, where visitors were able o

have their photos taken to bring home as a souvenir.

40| Ffx - BAEHTT |
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The Group's art team designed a series of unique, brand-focused
promotional items for the event, leaving a lasting impression among

speciafors and visitors.
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P RGN RAEAEE o

Inter-school Sports Events
Generate Buzz

The Group continuously strives fo
assist clients in capturing new business
opportunities to elevate brand
awareness. Since 2008, the Group has
organised the annual “Panasonic Inter-

school Basketball Competition”, one of

the top four inferschool competitions in
the city, with the Hong Kong Basketball
Association as the organiser and
Panasonic as the main event sponsor.
The finals are often buzzing with
excitement as celebrity players are also
invited fo participate. Both newspapers
and the website offer complete
coverage of the tournaments, and
advertising clients are also invited fo
sponsor the event, which attracts tens of
thousands of spectators over its three-
day course. Through giveaways at the
event, advertisers and sponsors have the
opportunity fo increase their brand

exposure and promotional reach.
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Multi-dimensional Promotions to Elevate Brand Awareness
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Interactive Games Produce Effective Results

Through interactive games, brands are able to atfract
consumers in innovative new ways, generating added inferest
with prizes and increasing brand awareness within target
audiences in the markefplace.

Flexistar Challenge
With local celebrity Mr Chan Pak Cheung as the

spokesperson, the game provided special “Flexibet” horse racing
tips to readers on race days. Horse racing fans were able o
access the game website, where they could input their dream
horse combinations fo fest their luck, and the player with the
highest points each month was invited to attend the Flexistar
gathering.

From advertising and promotions o game topics and game
websites, our feam of experts provided a unique onestop service
fo the client including all aspects of design and copywriting. The
awards ceremony was held af the Shatin Racecourse Private Box,
where celebrity guest Mr Chan Pak Cheung and noted horse
racing commentator Mr Cheung Kei mingled with fans within a

lively, friendly atmosphere.

42| Ffx - AR |

HLEH EA IS 13

AEBEEE EANESARSEETARAN RFANBEEL SNSFIEWT
EEEEEREEN (MATE (TEEN B Ll NED SRS TN Ba
PHARE -AFEVEANEE GRPENECE - WE-EREUT AR -

| aniw |
HE 2 e EE )
HE FE130 E 4
N AREAEREIWES
LR &

" T TIES
A Hreer AERIRLTANAS BEIRATFLLE
SrADEANRAEELS BE SRANIS TR

LEERS - ENE2} 0 aN0 L

SEGR R EHR

REREY - FHEME  WHEBTRS - B
BEREEREBHER - SHEEEE - TEEE
RITMENAEE  FRSMELTFPNER R
RBEBERRH - AEBEXLAREPHRES
BEERE SRS S BEEEN
ERGENE - BEBMBLELEEE - HE
BRUR  EEPESRANEENE -

B2TH LR & B s

MAMEATS IR (RITHEHR) -
(KB#H) & on.ccRITEE)) Hny [F23F
BEMERE ] REBE  BERPREERE
RERE  BEEDMERATR RIRE RS -
o SR

BB [EERA - ZORMERD
Bl HEEE RBEGT (RHBH) EE2
B RAR T REOERANGHNERLER - B
FERREBERENA  NEPHEFEIIER
& »

FRAREMMEL "o N We— i~
B - REVEEGE, REEN -
BHAE - BAREOBERE
BRA/MEL - AESRIEESE !
AR BRI AR . -
W - BESFATHRAE 200 |
HER H- PNEHANE - &

H5W WML - w0 EAm _}
HHERREESN ! e enam |

g S]=! SAREEEES: STWE (#EE8] - ETHENNENE
2 lj:l == RES-
=< | E&

L 077 OR =

ot £ H s MR R HE N EE
gngeiafl - AFIERADRE |

- mEENE ASEE

*@FE AR AR - ARSI RAR AENSEESVIREAR
. -

Locking in Your Target Audience through
Special Subject Seminars

Investments, careers and prevention of diseases are all fopics of
interest to readers, and organising a seminar is a great way to
promofe awareness of a brand while generating inferest among
participants in the brand’s products and services. Our sales
department assists clients in the organisation and preparation of falks
and lectures, including venue and MC arrangements, invitation of
speakers, and event management logistics, while the target audience
is secured through promotions via the two newspapers and website —
a comprehensive approach that achieves effective promotional results.

Daiwa Investment Seminar

The Daiwa Seminar, “Are there any moneymaking opportunities
in the second quarter”, was hosted by Daiwa Capital Markets, with
the support of Oriental Daily News, The Sun, and on.cc. Featuring
indusiry experts as guest speakers, the seminar covered topics such as

analysis of the current market scenario and invesiment strategies.

CLP Seminar

CLP hosted a special talk on conserving energy through efficient
lighting. Oriental Daily News readers were invited fo attend for free.
Covering the latest developments in efficient lighting systems, topics of
the talk were also featured in the publication fo promote the company

as well as the usage of energy saving lights.
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Strongest Business Partner
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My Top 10 Favorite
Hong Kong Apps Awards 2011

In its continuous efforts to develop the
mobile communications market, on.cc has
created a series of successful apps for its users,
and as an industry pioneer, hosted “My Top 10
Favorite Hong Kong Apps Awards 2011 in
May 2011 to commend some of the city’s most
creative and popular app programmes.

The winning apps were chosen by a
panel of expert judges as well as through votes
from app users, and the awards ceremony was
held at the Smartphone Asia Expo 2011.
Throughout the exhibition period, on.cc also
held a lucky draw event, “Download Apps o
Winl", giving away a bevy of cool and frendy

gifts to winning participants.
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EcoVision Asia
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EcoVision Asia
Hong Kong International

Coastal Cleanup Challenge

In promoting environmental
awareness, Orienfal Daily News and
The Sun periodically publish special
environmental columns, providing fips
and information about profecting the
environment fo readers through fresh
and dynamic reports. In 2011, the
Group participated in EcoVision Asia’s
"Hong Kong International Coastal
Cleanup Challenge” as a media
sponsor. In addition to featuring
information about the event in both
newspapers and on the website,
Oriental Press Group also sent teams
fo participate in the meaningful event,
supporting the cause fo clean up Hong
Kong's beaches as well as to promote

environmental education.
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A Professional Team Offers Excellent Service
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Business Manager :

Our sales team comprises a large group of qualified and
dedicated service professionals

® Personal visifs to large-scale advertising firms and clients

® Providing the latest market updates

® Propose the most effective media schedule

® Tailormade packages to accommodate different budgets

Booking Operators :

Serving the longest hours in Hong Kong, our substantial

number of hotlines ensure that prompt services can be

delivered to our clients.

® Advertising hotlines open from Qam to midnight daily

® Fax line open 24 hours a day, seven days a week to
process materials from around the world

* Advertising space reserved for clients promptly

* All advertising enquiries answered

Supporting Services :
The creative team provides onestop, customised services,
as well as innovative concept development for advertisers.

Technology Support :

Qur technology depariment is equipped with advanced
facilities paired with the best technologies to ensure high
quality, accuracy and efficiency. Advertisers can provide
films or electronic files in CMYK, TIFF format with 500dpi or
above.

Sales Offices :

Headquarters:
Oriental Press Centre, 23 Dai Cheong Street,
Tai Po Industrial Estate, Hong Kong

Tsim Sha Tsui Branch:
Shop No.5, G/F., 26 Nathan Road, Kowloon

Wianchai Branch:
458 lockhart Road, Hong Kong

Collection of advertisements:
All Hang Seng Bank (only applicable to Oriental Daily
News) and Chong Hing Bank branches
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20 Sales Office

FTRIZA4R Booking Hotline

&5 Fax

B E-mail (&%) Sales
(%&T) Design

#34E Website

D Sales Office

TR EVR Booking Hotline

BH Fax

B E-mail (&3) Sales
(8%5T) Design

#9HE Website

%0 Sales Office
FTRIEVR Booking Hotline
BHE Fax

EE E-mail

#91IE Website

© +852 3600 6868

: +852 3600 6666

© +852 3600 6600

: sales@oriental.com.hk

: salesdesign@oriental.com.hk
‘on.cc

© +852 3600 6868

© +852 3600 6677

© +852 3600 6700

: sales@the-sun.com.hk

: salesdesign@the-sun.com.hk
on.cc

© +852 3600 6868
© +852 3600 6655
© +852 3600 6500
: sales@on.cc
on.cc





